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About Playio



About Playio

Company History

2020.09 2021.02 2022.04 2023.01 2024.03 2025.01
GNA COMPANY CORP Playio’s first release on ’ DAU 78,500 Reached 1M Downloads JP Launch e ‘ Reached 4M Downloads
Founded ‘ ’

Google Play Store et Google Play Rank #4

2021.07 2022.10 2023.06 2024.11 2025.06

‘ $2M Pre-Series A Round ‘ US Launch = ‘ Appointed as a global ‘ TW Launch & ‘ HK, MO Launch &2 &2
(Lead Investor: Laguna) marketing partner by
2021.10 2022.11 2024.11 ‘ 2025
@) Selected by TIPS O 1.6M Bridge Rouna @ Secured M in funding iOS Launch
(Lead Investor: Philosophia (Dt&Investment /
Ventures) COLOPL NEXT)
2021.11

‘ Google Play ‘
‘Entertainment’

Category Rank #6

2021.12
‘ 1.2M Bridge Round
(Lead Investor: TBT)



Playio is a
Playtime Reward Platform.

Playio rewards gamers based on their playtime and activity.

GamePlay Reward

: O 00 \
" . . i amazon
gl Merge Camp - Cute Animal Fu ’ ‘ HaVQ fU n‘ Device control Media output :
Puzzle - HIGHSCORE GAMES
107 Gems! ) -
¢e »® Playio 10:38 PM Google Play
[LV. 4] Level Bonus +2 Gems L )
Gems Acquired Today " 142 [LV. Bronze] Level Bonus +1 Gem
- Playio Tip! Merge Camp 00h 02m
(5,s' More gems are earned when you «install a
game for the first time « « through Playio. € Playio is displaying over other apps .
Close Google Play Gift Code ~ Amazon.com $1
Notification settings lear

\

$20 770
\15,400 /




User Demographics by GEO

KR (DAU 100,000) J P (DAU 60,000)

. 50+
20%

50+

11%

TW! HK! MO (DAU 20,000) USA (soft launch)

50+ | o0+
8% 7%

Teens
5%




Playio is making an impact
In mobile game marketing

4M -+ KR&JP #4
Downloads AppsFlyer
Power Ranking
15,000 - 10M -+
Games in Playio Installs generated

from Playio




Playio Ads Al-tech:
Enhancing Advertising Efficiency

Playio’s advertising leverages data such as playtime,
preferred genres, and billing status.

Our Al engine analyzes user preferences based on this
data to recommend the most suitable games for each

individual.

J)

We call this approach “hyper-personalized advertising.

These hyper-personalized ads are delivered to
high-conversion users, increasing purchases and driving
stronger ad performance.




Playio is partnered with
over 300 companies globally
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Get started easily

No SDK installation or APl integration required.

\_

Agree on Terms

J

\_

Sign Contract

MMP

v/

Using an MMP?

Add Playio as a media partner

\_
-~

\_

MMP

X

Not using an MMP?

Send us your store link

J
~

J

\_

-

AD CAMPAIGN

Start campaign

J




Analyze performance through
Playio’s Dashboard

_.Jﬁ‘

J" IVIE

REGIST ;{AT QN

Playtime Demographics Pre-registration



An Easy-to-use System
Saves Advertisers Time

Dedicated Management Team KPI Optimization Composed of only Gamers
Receive personalized, hands-on support with Our approach involves delivering solutions As a first-party platform of gamers only, your
each manager assigned to your campaigns. tailored to the game and partners’ KPI campaigns are catered to reach high-value

Dedicated Account Key Content IAA / IAP rate Game Play
Manager

Campaign

Base
Campaign 1:1 Care
Set-up Launch Update Game
Information Information In-app Purchases




Advertisment Products




From Pre-launch to Expansion,
Playio’s offerings have you covered

CBT/FGT/OBT Update

Pre-registration

Pre-registration Re-engagement
Re-attribution



Playio Advertisment Products

CBT

: 2
Looking to test before launch® Time Quest / Hidden Quest

Try our CBT, FGT, and OBT paCkageS tailored to yOUI‘ Premium CBT Test Result Reports

needs.

Step-up CBT

Community Events
Survey Reporis

Basic CBT Recruit Testers Time Quest

|deal For:

Checking server stability and technical issues

e Securing target users and receiving quality feedback

HAY HAUY M@ g HE 7 oA

oz [ o “HT e YR AYS S0l uis 7 ZEBD 0l8E7| ARG - Ik

2 = o o
5 5 5 “710|=.8 ti2t @ S250] J2|2 W= 77k El0f Hersk So|YA BelolsRSLICt
"AAE FE AR BAIZ 0f2{ g0 YAFCH
“OI412TS YL YD YL FAEIUS W RS 0107IE X SOFE 25 LYV WAFAN FS A YSUCE

27| gyo| Y2 5l 7l50 War

Gathering early feedback to fix bugs and balance issues | | | o

IIE AT R

AT HHIS A 0|t glow BRI
“AEEI£B 8 AFT+ Y 20| YEZEA YoB FA0L"

£
o
»

g gl 5 3 elo| 2ol 2o
K| A LASIOf o 220 B 210} o 0| A0 ST Tl U ABOINZE §57} ol e
820 42 Eoln a4 30| 25 it wELich

I e S | R e s l I I I 2 6% 17 2 10.9% 15 2 143% 21 WS OI0IK| 719 71819] SAS B Mo} B2 21Ul Ui} HEH Blo2E CHE WAIY Aol H7t T 2K 22 st A g B
EEEC T EEE TS e
® AusiE7
3005 HOLE 714171 4584 717 ofgil
1 27%s 1 177%25 1 61%5 “EI7 Of O 1) O A RO| K| 810} BB LICH © une " 33085 HOIS7F 4T7| 491 W7) y:«: I o

wes . ~44 44501 £l low FASLIC:
~871200/ 02 UL H FNSUCL AT UolH X801 HEd & OARGUTL

#H43: SHA 4Y SEAEX

B3 2ue ﬂ\%%ﬁ\“\ AZH(%) L] ‘Eiéﬁlé% (%) HE Y F2TOP7 (%)

1 RE EE(%) A2 3 e EE(%) AP 2R (%)

100281000181 014
7%
il MMORPG

2HeiaIga0 45.6%
@At
e “o¥t OISO/ 7] HA 014 =% B 2715 RS RATE 815 014 A7} SIS o) 517 218 0 37 .
167% A ot = sictior 2"
“UUAXE w4 ruiel ol D ORI AOS/MOBA m
CLEERS -
67% 717} SA45101 2 e et
2715 BH 20| £30] BR6 WEWE| N4 HELICL ATIO iLie nel mof upa Fos 14.3%
= 22 20/E 20l2I K= He| &5 3l A= WA= Flel Ut 1 He =L,
“clole $38 s 1 e Ol 2 Relx 4= e Wl A4 i + BN UE AL
WL amz 75%
® Lye 1010 ® 20021 @ 300has
uss: @ omsR: @ was: Ausring @ ogoe @ 0EUR a3erae @ oy @ wE0ey . !
S| [ ® oiyse ® aotico @ s0ch ol 12

@uscom: @ Joicow @ 3o @ uAR @ BRUR @ Mo @ 108%-509% @ 5088-1009% @ 10088 04

Learn more about the CBT package



https://playioadsen.oopy.io/756479a0-b0f3-490f-aeef-bfd3f16dfae6

Playio Advertisment Products

Pre-registration

Playio’s pre-registration packages offer two formats: user-driven and auto-participation.

The user-driven model drives higher conversion through direct engagement, while the auto model enables

rapid user acquisition. Tailor your choice to fit your campaign goals.

Feature in pre-reg list
Game coupon delivery
Tracking link integration

Dashboard access
100 Playio Points
Banner placements: Line

Learn more about Pre-registation Pacakge

Premium

1 push notification
1,000 Playio Points
Banner placements:
: Line, Front Pop-up

Premium
Plus
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1 push notification

1 inbox message

1,500 Playio Points

Banner placements:

: Line, Front Pop-up, Today


https://playioadsen.oopy.io/7827bc1d-5453-43b0-8539-e34b4cf50a92

Playio Advertisement Product

CPI

Charged on a cost-per-install (CPI) basis.
Billing is based on installs, users receive rewards based on their playtime,

leading to higher retention and increased purchase conversion.

Time Quest

With exclusive systems to Playio like “Time Quests” and “Hidden Quests”,

you can drive user engagement and achieve better ROI.

Minimum budget requirement
$5,000 USD

/" Hidden Quest

Learn more about the CPl Package



https://playioadsen.oopy.io/196cc120-bb87-4faa-ac83-c8d9079707ba

Playio Advertisment Product

Playtime Rewards

Mon, Jul 14 e
Use Al targeting to reach high-value users and keep them playing with time-based rewards. 6 G e @ e 6

Real-time
reward
tracking

Claim Points

Boost awareness and optimize playtime

Boost visibility with Al targeting and keep users playing
with time-based rewards.

»® Playio 10:38 PM
Gems Acquired Today & 142
Merge Camp 00h 02m

splaying over other apps v

Notification settings  “loar

107 Gems!

[LV. 4] Level Bonus +2 Gems

[LV. Bronze] Level Bonus +1 Gem

Close Receive Bonus Gems




Playio Advertisement Product

Time Quest

Encourage users to reach daily playtime milestones to optimize retention.

Daily playtime milestones are tailored to each game genre to maximize engagement.

Day1 Day2 Day N

Play 30-min Play 30-min Play 30-min

Retention Optimization

Daily participation helps boost cohort retention.

Playtime Optimization
Daily playtime milestones are set based on the game’s genre.

& Time Quest e

You canreceive up to 47,500 Gems
more!

e

Monster House
' Arcade - Alohafactory
: .‘

% Today's playtime 0 mins/120 mins

e Caribbean: Prison Life: Idle Game
¢ 1,500

View Game Info

Time Quest

Play 20 min
@ 1,000

Game Review

You're on your way!
om Play for 120 minutes for Novice
Badge!

You can write game review for this

» Play Game




Playio Advertisment Product

Hidden Quest

Drive event conversions by offering rewards for completing missions.

Increase ROAS by encouraging users to reach key payment-triggering stages.

Reach L Reach
Level 10 Level 30

In-app event CVR optimization

Encourage users to complete in-app events.

Boost ROAS

Motiviates users to push deep in-game content and make
purchases

12hrs left

Hidden Quest

Even if you complete the Hidden Quest mission, it may take
up to a day to receive your reward.

Watch ads 1 times

Whale Spenders

Outlaw LV.12

/ brandyc @

You have a hidden Quest! Review

Merge Camp - Cute Animal Fun » Play Game

You've discovered a Hidden Quest!
Complete the Hidden Quest and claim
your reward.

Giveita go!




Playio Advertisment Product

Community Event

Designed to naturally guide users toward in-app event conversion.
Beyond prompting desired behaviors, this approach organically

generates excitement across the Playio community.

Post your Check event Complete
Event details Event!

Event CVR Optimization

Users are naturally guided from app install to specific actions,
iImproving conversion rates.

Viral Effect through Playio

Event Participation leads users to create and share content,
generating organic reach.

| Share

Tempest : Tower of Probatio >

Tempest Check-in Day Event! =
02/29/2024 ~04/01/2024

m @ Playio

Tempest: Tower of Probatio Season 1 begins!

Check-in Day 7 and earn 3,000 Gems§#

Check-=InDay 7
s

() Event Duration
e 02/29/2024 ~ 3/31/2024, 14:59pm (GMT)

- How to Participate

1. Download ‘Tempest: Tower of Probatio’ from
Playio.

2. Check-in Day 7 and take a screenshot like th
e image above.

3. Leave a comment in this post with the screen
shot.

£® Event Rewards and Benefits

« All participants will receive 3,000 Gems '
» Rewards will be sent via Playio's “Notification
s” within 7 days after the Event ends.

# Note

¢ Only users logged into Playio are eligible to p
articipate in this event.

e The event will run from 02/29/2024 to 03/3
1/2024. All submissions after this date will b
e excluded from receiving event rewards and
benefits.

¢ This event may be subject to change or may
be canceled without prior notice due to unfor

eseen circumstances.
a Cunnt rovinarde © hanafite mav bha ractricntad Ar




Playio Advertisment Products

Re-engagement

Playio’s Reengagement solution is designed to bring lapsed users
back to your game. It targets users who haven't played in 7 days or more,

and allows for filtering such as user demographics and payment history.

Key Benefits

« Cost-effective reactivation vs. acquiring new users
 Boost LTV through repeat engagement from existing users

o Smarter retargeting with personalized messaging
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Playio Advertisment Product

Playio Dungeon (CPP)

Playio Dungeon is a premium, time-limited ad product featured on the main page of Playio.
It’s ideal for new game launches or major updates, enabling rapid user acquisition and increased

brand visibility in a short period of time.

TimeLimit 6 Days 23:53:09 Dungeon
HISHAIZE 6 04:03:29
d g'agaeer 4 . 1089300 / 1200000
K B ft Clear the dungeon '
ey enertits and claim your rewards! @

5 )

Join forces with other players to defeat the monsters! 2+ Al ™52

* [op placement on the main page of Playio, maximizing game visibility

» 100

e Boosting engagement by offering rewards upon mission completion

A 2E 6,0008

. : : . gel|
* Driving organic buzz through collaborative missions between users e

. HP 500,000/ 500,000 2 players Partidpating!
I I I Time Limit: 6 Days 23:53:17 . 2500
* Engaging both new and returning users 8- A :

Not Participated 2 players currently participating AR E 6,000

2do}7]

» 2,000
Dungeon Success Rewards @

$1,000

30& Ezilo]5t7]
» 1,000

A Zalof

Learn more about Playio Dungeon



https://playioadsen.oopy.io/1d66d677-dbc8-8087-adea-d4cffbd2ebad

Playio Advertisement Product

| Front Pop-up Today Banner Line Banner
) 30 1 1
%
%‘} 3 =249 HAE (Brain Test):
SO mc2e HE
o 1000% St Y

O{X| A% {o t ’
£/ d%o|ojHE 45"5'" :

Playio Featured offers top-priority banner placement, maximizing exposure
and driving high user volume across key placements. L
The Store Banner and Floating Button placements are exclusive to the L) i o o .

Playio Featured Package.

Store Banner Push Message

Key Benefits

g Lv22 © 034527 ¢ ¢ ::zxgaay “‘-’Q‘”":
* Driving scale and performance with high-impact banner exposure =~ Il 3
» Boosting CTR and CVR with top priority ad placements o 7 ‘
» Improving retention through repeated key exposure rmscencare (8
- Engaging both new and returning users - ore

8 f m  a YyEY e

o %‘,‘”2.’: )!Joz’,“/‘ioi fH.—‘;:IOIIH )

A

«a " a (@) ~ m @ a8 ®

Learn more about Playio Featured



https://playioadsen.oopy.io/c4d09308-0f00-45a3-affc-b5cfcb0f354b

Proven Impact with Playio

Increase in Playtime, ROAS and Retention

Playtime
ROAS
Retention

Hidden Quest
Boost CVR of in-app events

Time Quest:
Locks users in Increase in ROAS

Rewards are given 207% ROAS increase
based on playtime Increase in Retention After implementing Hidden Quests

Retention during the campaign
Increase in Playime increased retention to D1 80%, D7 50%

250% increase in playtime
after using Playio
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Display Placements



Playio Display Placements

Banners
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Playio Display Placements

Quests, Notifications
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Time Quest Hidden Quest Push Messages In-app Messages




04

Unit Price



Playio Unit Price

Unit Price per Product

Pre-registration

Premium PLUS Pre-registration

Premium Pre-registration

Product Step-up Pre-registration

 $3,000 USD
. Provided for free if paired with a CPI
. campaign with a budget of over $30,000 USD.

 $500 USD (4-weeks) $2,000 USD
Unit Price | Provided for free if paired with a CPI . Provided for free if paired with a CPI
. campaign with a budget of over $5,000 USD. i campaign with a budget of over $10,000 USD.

.................................................................................................................................................................................................................................................................................................................................................................................................................................................

Includes

- Featured in pre-registation list

.+« Game coupon delivery

.+ Tracking link integration supported
. » Dashboard access

.+ 100 Playio Points

.+ Banner placements: Line

.+ Featured in pre-registation list

.+ Game coupon delivery

.« Tracking link integration supported

.+ Dashboard access

+ 1,000 Playio Points (For direct participation only)
.+ 1 Push notification

.+ Banner placements: Line, Front Pop-up

.+ Featured in pre-registation list

.+ Game coupon delivery

.+ Tracking link integration supported

.+ Dashboard access

.+ 1,500 Playio Points (For direct participation only)
.+ 1 Push notification

.+ 1 Inbox notification

.« Banner placements: Line, Front Pop-up, Today




Playio Unit Price

Unit Price per Product

CBT

Product Basic CBT Package Step-up CBT Package Premium CBT Package
Price per 300 $1,200 USD $1,800 USD $2,400 USD
people
5 - Tester Recruitment - Tester Recruitment
.+ Tester Recruitment . » Community Event .« Community Event
Includes ; : 5 E
.« Community Event ~* Survey and event result report - » Survey and event result report
5 -+ Time Quest ~ +» Time Quest, Hidden Quest
. - Banner image resources
| . » Banner image resources g L
; . ; . .+ Test guidelines
. » Banner image resources .+ Test guidelines g .
: g L g . .« Community Event content
Requirements | - Test guidelines . » Community Event content g .
; . ; L . » Survey question list
.« Community Event content . * Survey question list g . o
g g . o . » Playtime optimization goal
| .+ Playtime optimization goal ; S
5 .+ In-app event optimization goal




Playio Unit Price

Unit Price per Product

CPI

Unit Price Volume (1 week) Remarks

Casual US$2.50 +16,000 Negotiable
"""""""""""""""""" . usssw wewe  Negoue
""""""" Swegy/Mardeors  Ussso w0 Negoawe

Targeting Options

Options Description Surcharge
Gender Targeting Female of Male 10%
OS version (Android) Targeting based on Android OS version 10%
Pre-registration Targeting based on user status for pre-registration title(s) 10%
Install Targeting users who are installed / not installed 10%

Targeting based on age
Age 20%
*Games rated 18+ have default surcharge applied




Playio Unit Price

Unit Price per Product

Playio Dungeon (CPP)

*This is the base rate for broad-targeting campaigns. Additional charges apply when targeting is enabled. We guarantee 70% of the estimated installs.

KR JP

7-day Package

W

Unit Price Estimated Installs Unit Price

Casual $10,000 USD 7,000 installs $6,500 USD
RPG $14,000 USD 7,000 installs $9,000 USD

"""" Strategy /| | eao e o
Hardcore $17,000 USD 7,000 installs $11,000 USD

14-day Package

.................................................................................................................................................................................................

.................................................................................................................................................................................................

Estimated Installs Unit Price Estimated Installs

4 500 installs $10,000 USD 4 500 installs

Unit Price Estimated Installs Unit Price

Casual $17,000 USD 12,000 installs $10,000 USD
RPG $24,000 USD 12,000 installs $14,000 USD
"""" e 2 R e

$29,000 USD 12,000 installs $17,000 USD

Hardcore

7,200 installs $8,500 USD $7,200 USD
7,200 installs $12.,00 USD $7,200 USD
7,200 installs $14,500 USD $7,200 USD

Estimated Installs Unit Price Estimated Installs
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Case Studies



Playio Case Studies

Pre-registration - CBT

The Legend of Heroes: Gagharv
Geo: Korea

* Period: 1 month
* Pre-reg Users: 500,000

Ragnarador
Geo: Korea

 CBT Participants: 2,000
* Survey Respondents: 600

Starseed: Astinia Trigger
Geo: Korea

* Period: 2 weeks
* Pre-reg Users: 305,000

EOS Black
Geo: Korea

 CBT Participants: 4,000
* Survey Respondents: 50%



Playio Case Studies

HYPER CASUAL

Box Cat Jam: Block Match

Geo: Korea
KPI: D30 - ROAS 100%

e Retention: D1 72% D7 61% D14 45%%
e ROAS: D30 11(_)0/0

Pizza Ready

Geo: Japan
KPI: D7 - ROAS 100%

e ROAS: D7 144%

Brain Test: Tricky Puzzles

Geo: Korea
KPI: D14 - ROAS 100%

 Before Hidden Quests: ROAS 54%
o After Hidden Quests: ROAS 130%

Bus Craze - Traffic Jam Puzzle

Geo: Taiwan
KPI: D7 - ROAS 100%

* ROAS: D1 64% D7 116% D14 124%




Playio Case Studies

SIMULATION

Office Cat: Idle Tycoon Games

Geo: Korea
KPI: D14 - ROAS 100%

Gold & Goblins: Idle Merger

Geo: Korea
KPI: D30 - ROAS 47%

» Retention: D1 69% D7 60% D14 50% — * » Retention: D1 59% D7 47% D14 40%
~ ROAS D7 1@0/0 D14 1740/0 D30 20_90/0 * ROAS D3O 600/0 DZOO 1170/0

Cat Snack Bar: Cute Food Games

Geo: Japan
KPIl: D14 - ROAS 100%

Island Times: Easy Life

Geo: Taiwan
KPI: D14 - ROAS 100%

e Retention: D1 52% D3 46% D7 33% e ROAS: D169% D7 161% D14 200%
e ROAS: D14 101%




Playio Case Studies

RPG

19: Inferno Nine

Geo: Korea
KPI: D1 - ROAS 10%

| =a197)
&

Geo: Korea

KPI: Attract long-term players to boost
top-tier user competition

 Retention: D1 80% D7 70%
e ROAS: D7 30% D30 77% D60 101% * Retention: D1 77% D14 49% D29 46%

3828 7|1:71 Legend of Mushroom

Geo: Korea
KPI: ROAS D7 25% D30 80%

Geo: JP - Taiwan

KPI: Acquire new users with stable
retention

e JP Retention: D1 69% D7 60% D14 50% e Retention: D1 78% D7 50%
 TW Retention: D1 69% D7 60% D14 50% e ROAS: Exceeded KPI




Playio:D

Contact: sales@gna.company

Playio Ads

o0

Dowload Playio

CCCCCCC

KR EN CN JP


https://drive.google.com/file/d/1XcoIVm7eCc7yoWDBjwNuAFkMwBcVzzJx/view?usp=sharing
https://drive.google.com/file/d/1ENzkw2e8Tnl9le1CWPGdYLCdNAzRxSpc/view?usp=sharing
https://drive.google.com/file/d/1f4isacYZKGyvVOnMlaEA70wRak4vpO4t/view?usp=sharing
https://drive.google.com/file/d/1Sg5sGzhWdhx0OrKC5PJ8lo-zJUHnFkJA/view?usp=sharing
mailto:sales@gna.company

